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1.    How do you define social media?  Social media marketing?
Social media is an online means of communicating, conveyance, collaboration and cultivating among the interconnected network of people, communities, and organizations which is improved by technological capabilities and mobility. Social media marketing is a technique which utilizes social media platforms in order to create, communicate, deliver and exchange offerings that have value to a person (Tuten & Solomon, 2017). 
4.    What is crowdsourcing?
It is a process where it helps in connecting the collective knowledge of a large group of people in order to solve problems and also complete tasks. It is very important in organizations because they use the collective wisdom of the crowds and they make sure that for it to be better, there should be sufficient participation (Tuten & Solomon, 2017).
6.    How are devices and Internet of Things (IoT) related?
Devices are the equipment or tools we use to access the internet and various things we can participate online, and they include tablets, phones, PCs, smartwatches and many others. Internet of Things assists in connecting devices which are not smart to these smart devices in order to communicate with them anywhere and anytime (Tuten & Solomon, 2017).
7.    What are the four zones of social media? How do social media compare to traditional media?
The zones of social media are Zone1- Social Community which comprises of socializing, sharing of information, conversing. Zone 2- Social publishing, deals with the production and issuance of the content which can be distributed through social publishing sites. Zone 3-Social entertainment, comprises of events, performances, and activities intended for giving audience pleasure and enjoyment which will eventually be shared on social media. Zone 4- Social commerce this is where social media is used for online shopping, buying and selling of products and services. Traditional media was much slower than social media where when update information about a product no one will get feedback in seconds after because of the technology which has advanced not like long ago (Tuten & Solomon, 2017).
10.    What is social CRM? How is it different from traditional CRM?
Social CRM appreciates the use of the software and the processes that comprise of a clear understanding of the firm’s customers to a finely tuned offer and also build a strong bond between the organization and its customers. It is different from traditional CRM because it uses a sophisticated database which keeps an ongoing record of what a person buys while social CRM uses social media which can eventually result to creative and interactive messages which help companies to maintain a robust brand-to-customer relationship (Tuten & Solomon, 2017).
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